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Mission Statement

As an artist my process has always been an organic one, taking inspiration from the 
spontaneous, sensual immediacy of a sketch and transforming it into a painting on canvas. 
After my second show, (In) Res-i-Dence, in which I placed my work in a livable space 
away from the gallery setting, where viewers could relate to my art on a more recognizable 
environment like a bedroom or living room, I wanted to create something that enriched the 
relationship between artist and viewer beyond the realm of an affair. 

To do this I would adapt one of my works, in this case my favorite painting from the New 
Girls series titled “No. 10,” into ten different functional items that the viewing audience 
could interact with on a daily basis. Thus, “David Foote Limited Edition No.10” was 
born. To create these pieces, I chose ten brands I venerated for their design aesthetic, and a 
charity I admired for their mission, St. Jude Children’s Research Hospital.

“No 10”
Size 36 x 48

Black Ink and White Acrylic paint on canvas.
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The Brands

4 Frnt Skis•	
Alternative T Shirts•	
Barterhouse Wine•	
Bo Concept Ottoman•	
Izola Shower Curtains•	
Jaboneria Marianella Soap•	
KCDC Skateshop Skateboards•	
Ortolan NYC Organic Pillows•	
Timo Neckwear•	
Tuleste Market Jewelery•	
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4Frnt Limited Edition Skis

Package includes Skis, bindings (unmounted) 
and poles.
Ski Dimensions Available
Woman’s: 155CM
117 x 90 x 107

Unisex: 171CM
114 x 87 x 105

Mens: 181CM
122 x 92 x 112

Products Included, Origin of Products
Skis are produced in Slovenia by the Elan 
factory. Bindings are produced in Austria 
by the Tyrolia factory. Poles are produced in 
Austria by the Komperdell factory.

Technical Data
155 CM skis:
16 M turn radius
120 cm effective edge
3.9 lbs

171 CM skis:
22 M turn radius
146 cm effective edge
3.8 lbs

181 CM skis:
22 M turn radius
155 cm effective edge
4.3 lbs

Bindings: 12 DIN
ranges from 3.5 - 12

Poles: 3 lengths
115 cm
120 cm
125 cm
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Alternative printed Perfect V-Neck 
Available in Unisex Size Medium.

 
Alternative (www.alterantiveapparel.com), premium fashion 
statements inspired by and created for free-thinking people 
everywhere.

Barterhouse Limited Edition Wine

Single vineyard elegance hailing from Highway 12 
Vineyards and Winery in the heart of Sonoma Valley Wine 
Country.  A limited production Bordeaux blend, this wine 
enjoyed extended French oak barrel aging (30 months) and 
minimal handling during the winemaking process to allow 
for the truest expression of varietal characteristic.   
 
This special release showcases the full flavor and soft tannin 
prowess of blending Cabernet Sauvignon 34%, Merlot 34%, 
Cabernet Franc 20%, Malbec 6% and Petit Verdot 6%.  
100% Sonoma Valley, this blend is lush with bold fruit and 
a smooth finish.
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Bo Concept White Leather Printed Ottoman

Dimensions:
Height: 16 1/4”
Diameter: 35 1/2”

Izola Clear Vinyl Printed Shower Curtain

Dimensions: 72”x72”
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Jaboneria Marianella Limited Edition Soap 
Bar

With Essences of Almond, Coconut, 
Sandalwood and Fig.

100% Natural Soap with Crushed Almonds, 
Milk and vegetable glycerin. Only colored 
naturally and scented with all natural plant 
essential oils and the highest quality skin-safe 
fragrance oils.

KCDC Skateshop Skateboard

Dimentions: 7.75” x 31”
Full dipped graphic board.
American made.
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Ortolan printed Cushion 
 
Dimensions 24” x 24”  
 
Content:
100% certified organic cotton (shell). 
100% fair trade kapok (removable fill). 
 
Front: Unbleached cotton canvas w/ black print. 
Back: Black cotton canvas.

Timo Limited Edition Neck piece

100% silk printed neckpiece with black lining. 
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All above items available in gold finish or antique silver finish.

Tuleste Market Limited Edition Jewelry

About Tuleste Market

Raised in rural California, New York based designers Satu and Celeste 
Greenberg are influenced by the diversity of their adopted city as well 
as thrift-store finds.  This collection focuses on sleek, modernist designs 
which invoke reminiscence of the past while maintaining a modern edge.  
In less than 2 years of selling their line, Tuleste Market is present in over 
70 stores worldwide including Intermix,  Henri Bendel, shopbop.com, 
Alice + Olivia, Saks Fifth Avenue, Bloomingdales, Kabiri, Selfridges 
and Harvey Nichols Hong Kong.  During this same amount of time their 
jewelry has received placement and praise in Lucky, Elle Magazine, W 
Magazine, WWD, Harper’s Bazaar, Page Six Magazine, New York Times 
T Magazine, New York Times Style Section, Flaunt, Surface, Numero 
Japan and more.  They continue to design and build on their jewelry 
line and eventually envision their brand expanding to more accessories, 
clothing and home.

Hinged Cuff

Round Post EarringOval Post Earring Pendant Necklace with piled chains
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The Event

The unveiling on “David Foote Limited Edition No.10” will occur on the evening of Tuesday 
February 10th 2009 from 7pm to 10pm at the Bo Concept Store in Soho. The Event will 
host around 600 guests, featuring all items for sale and a video directed by David Foote. 
A percentage of the proceeds will go to fund the research at St. Jude Children’s Research 
Hospital. All items will remain on sale at the store for 60 days after the event. 
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About St. Jude Children’s Research Hospital

Eighty-five cents of every dollar received supports the research and treatment at St. Jude•	

No child is ever denied treatment because of the family’s inability to pay. St. Jude is the •	
only pediatric cancer research center where families never pay for treatment not covered 
by insurance.

St. Jude pays for everything - food, travel, and lodging.  •	

St. Jude impacts the lives of children in communities across America.•	

St. Jude Children’s Research Hospital, founded by the late entertainer Danny Thomas, is 
one of the world’s premier centers for the research and treatment of pediatric cancer and 
other catastrophic childhood diseases. Children from all 50 states and around the world have 
come through the doors of St. Jude for treatment, and thousands more around the world have 
benefited from the research conducted at St. Jude - research that is shared freely with the 
global medical community.
 
Working together, our physicians and scientists have pioneered treatments that have helped 
push the overall survival rates for childhood cancers from less than 20 percent in 1962 to more 
than 70 percent today. The survival rate for the most common form of childhood cancer, acute 
lymphoblastic leukemia, has risen from just 4 percent in 1962 to 94 percent today.
 
St. Jude Children’s Research Hospital is internationally recognized for its pioneering work in 
finding cures and saving children with cancer and other catastrophic diseases.
St. Jude is the first and only pediatric cancer center to be designated as a Comprehensive
Cancer Center by the National Cancer Institute.   St. Jude is financially supported by 
ALSAC, its fundraising organization. For more information, please visit www.stjude.org.
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DAVID FOOTE BIOGRAPHY

At the age of 18, David Foote left his hometown of Caracas, Venezuela to pursue his life 
long passion of fine art and filmmaking.  He attended Parsons School of Design in which 
he received BFA’s in both Animation and Illustration.

David Foote has been hailed as a true auteur, heavily involved in every aspect of his 
films production: writing, cinematography, production design, music selection and 
costume design. Foote won the Angel City Chicago Film Festival’s Best Director Award 
for his work directing the short film “Make-up.” He has also directed and produced 
the experimental short film “Dining Hall 838”, the comedy documentary short “The 
Hampton’s Bikini Bloodbath” and currently is in pre-production for his first narrative 
short film “Nails on the Wall.”

Foote has directed and produced three music videos: A.R.E Weapon’s “Weakest Ones,” 
The Sword’s “Winter Wolves” and Lansing – Dreiden’s “There’s a Line You Can Cross,” 
which have all aired on MTV, MTV2 and Fuse amongst other channels.

Directing is not Foote’s sole passion, he recently launched a line of luxury soaps: 
Jaboneria Marianella. He excels as a fine artist, motion graphics designer, animator, and 
fashion illustrator.  He has been recognized within the New York City community for his 
motion graphics work with The Bono Tribute at the Grammy’s, Elle Magazine, Loreal, 
MTV, the Spike TV GQ Awards, The 2003 Video Music Awards, Music Cares, MTV 
Jams, and MTV Espanol, amongst others. Foote’s fashion illustrations have appeared in 
multiple editorials including Women’s Wear Daily. Foote was also recently named: One of 
the 50 most stylish people in the world by the Daily Mini. 

In April of 2008 David had his first  solo exhibit at Tribecas L Gallery studio presenting 
his painting series New Girls. The success of the  presentation led to Foote’s second show 
(in) Res-i-dence  hosted by Whitewall Magazine and Kwiat Diamonds, October 2nd. 
David most recently showed at Scope With Gana Art Gallery during Art Basel and in 
February 10th he will unveil: David Foote Limited Edition No 10, a collaboration with 
ten brands releasing limited edition products with Foote’s prints and design as the overall 
theme. 

David Foote currently resides in New York City.


